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JWIP Annual National Surveys

Year 2000, 2001, 2002
Outline of the year 2002 Survey

Survey period: October 17 – November 4,  2002
Survey method: Door-to-door visit and pickup 
recovery by trained research staffs
Sampling method : Two-step stratified random 
sampling from the population of Japan aged 12 – 74.
Number (percentage) of effective samples: 2,333 
samples (66.7%)



Internet Usage Rate 2000-2002
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Gender difference in the Internet 
usage rate 

37.2

49.3
54.0

28.9

37.6

45.5

0

10

20

30

40

50

60

year 2000 year 2001 year 2002

M en W om en
%



Internet usage rate by age (%) 
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Mobile phone usage rate 
by age categories (%)
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Gender difference in Keitai mail PC 
mail 
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Usage rate of Keitai mail and PC 
mail by age 
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Purposes for using Keitai mail
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Frequently exchanging 
correspondents of Keitai mail 
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Purpose of using mobile phone 
with camera 
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Usage of Keitai website
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